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Pet economy’s resilience
to inflationary pressure

Although inflation has driven up prices for pet products, demand for pet-
related products and services and related revenues continue to grow. What
are some of the reasons for the pet economy’s inelasticity, and what underlying
trends drive the growth — even in a highly inflationary environment?

The facts:

— Pet economy experiences continuous growth trends (CAGR* of 6.1%
between 2022 and 2027)!

— Globally increasing pet food revenues

Pet food revenues (Million EUR)
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* Compound Annual Growth Rate.
Source: Pet Food Report 2021 Statista Consumer Market Outlook, as of December 2021.
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THE DRIVERS INCLUDE

1. HUMANISATION OF PETS

of “pet parents” consider their

pet to be a member of their family,
with the corresponding willingness
to provide them with appropriate
food, individual care, etc., even

in difficult times.

Pets are a mentally important support
in economically difficult times; pet /ﬂi t
parents might turn towards their
pets even more for support. Celebrate their pet’s birthday every year
(including buying their pet a present)

2. CUTBACKS ON SPENDING, BUT NOT ON THEIR PETS

Pet products and services represent only a small share of overall spending

According to our GRASSROOTS RESEARCHS? findings for the US%

expect to spend more

on their pets in the

next 12 months.

ST (As of June 2022)?

In a deteriorating financial
situation, only 10% of pet
parents would reduce their
spending on pets while
the majority would rather
cut their expenses for
restaurants, cinema,
travel/holiday, apparel

& accessories and
electronic goods.

3. PET PARENTS’ SPENDING SHIFTS TOWARDS PREMIUM FOOD/
INDIVIDUAL DIET

According to our GRASSROOTS RESEARCHS? findings for the US*:

37%

43 are considering
would pay a premium paying a premium
price for pet food to price for higher-
improve their pet’s Premium quality food
nutrition :
" Premium 20%

say that the pet's
preference is the most
important factor when

buying food
IMPLICATIONS FOR INVESTORS
Pet-related companies could show Providers of pet products and services
a higher resilience to inflation might be in a more favourable position
compared to businesses from (see drivers for pet economy’s growth)
other areas of consumption. to raise prices to pass on the cost

increases to the pet owners, which
results in higher pricing power.

“Pet Store K

Common Thread Collective Pet Industry Trends & Growth Statistics 2022, as of June 2022.

Allianz Global Investors Grassroots Research "Spending Trends for Pets Survey in the US”, as of June 2022.
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Grassroots Research® division of Allianz Global Investors commissions investigative market research for asset-management
professionals. Research data used to generate Grassroots Research® reports are received from independent, third-party
contractors who supply research that, subject to applicable laws and regulations, may be paid for by commissions
generated by trades executed on behalf of clients.

Investing involves risk. The value of an investment and the income from it will fluctuate and investors may not get back the
principal invested. Past performance is not indicative of future performance. This is a marketing communication. It is for
informational purposes only. This document does not constitute investment advice or a recommendation to buy, sell or hold
any security and shall not be deemed an offer to sell or a solicitation of an offer to buy any security.

The views and opinions expressed herein, which are subject to change without notice, are those of the issuer or its affiliated
companies at the time of publication. Certain data used are derived from various sources believed to be reliable, but the
accuracy or completeness of the data is not guaranteed and no liability is assumed for any direct or consequential losses
arising from their use. The duplication, publication, extraction or transmission of the contents, irrespective of the form, is not
permitted. This material has not been reviewed by any regulatory authorities. In mainland Ching, it is for Qualified Domestic
Institutional Investors scheme pursuant to applicable rules and regulations and is for information purpose only. This
document does not constitute a public offer by virtue of Act Number 26.831 of the Argentine Republic and General
Resolution No. 622/2013 of the NSC. This communication's sole purpose is to inform and does not under any circumstance
constitute promotion or publicity of Allianz Global Investors products and/or services in Colombia or to Colombian residents
pursuant to part 4 of Decree 2555 of 2010. This communication does not in any way aim to directly or indirectly initiate the
purchase of a product or the provision of a service offered by Allianz Global Investors. Via reception of his document, each
resident in Colombia acknowledges and accepts to have contacted Allianz Global Investors via their own initiative and that
the communication under no circumstances does not arise from any promotional or marketing activities carried out by Allianz
Global Investors. Colombian residents accept that accessing any type of social network page of Allianz Global Investors is
done under their own responsibility and initiative and are aware that they may access specific information on the products
and services of Allianz Global Investors. This communication is strictly private and confidential and may not be reproduced.
This communication does not constitute a public offer of securities in Colombia pursuant to the public offer regulation set
forth in Decree 2555 of 2010. This communication and the information provided herein should not be considered a
solicitation or an offer by Allianz Global Investors or its affiliates to provide any financial products in Brazil, Panama, Peruy,
and Uruguay. In Australia, this material is presented by Allianz Global Investors Asia Pacific Limited (“AllianzGl AP") and is
intended for the use of investment consultants and other institutional /professional investors only, and is not directed to the
public or individual retail investors. AllianzGl AP is not licensed to provide financial services to retail clients in Australia.
AllianzGl AP is exempt from the requirement to hold an Australian Foreign Financial Service License under the Corporations
Act 2001 (Cth) pursuant to ASIC Class Order (CO 03/1103) with respect to the provision of financial services to wholesale
clients only. AllianzGl AP is licensed and regulated by Hong Kong Securities and Futures Commission under Hong Kong laws,
which differ from Australian laws.

This document is being distributed by the following Allianz Global Investors companies: Allianz Global Investors U.S. LLC, an
investment adviser registered with the U.S. Securities and Exchange Commission; Allianz Global Investors Distributors LLC,
distributor registered with FINRA, is affiliated with Allianz Global Investors U.S. LLC; Allianz Global Investors GmbH, an
investment company in Germany, authorized by the German Bundesanstalt fur Finanzdienstleistungsaufsicht (BaFin);
Allianz Global Investors (Schweiz) AG; in HK, by Allianz Global Investors Asia Pacific Ltd., licensed by the Hong Kong
Securities and Futures Commission; in Singapore, by Allianz Global Investors Singapore Ltd,, regulated by the Monetary
Authority of Singapore [Company Registration No. 199907169Z]; in Japan, by Allianz Global Investors Japan Co., Ltd,,
registered in Japan as a Financial Instruments Business Operator [Registered No. The Director of Kanto Local Finance
Bureau (Financial Instruments Business Operator), No. 424], Member of Japan Investment Advisers Association, the
Investment Trust Association, Japan and Type Il Financial Instruments Firms Association; in Taiwan, by Allianz Global
Investors Taiwan Ltd,, licensed by Financial Supervisory Commission in Taiwan; and in Indonesia, by PT. Allianz Global
Investors Asset Management Indonesia licensed by Indonesia Financial Services Authority (OJK).
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